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DAYTON
NEWS RELEASE
UD'S MEDIA PRODUCTION GROUP EARNS THREE 'TELLIES'
FOR OUTSTANDING MEDIA PRODUCTION
DAYTON, Ohio- The University of Dayton's media production group earned three
bronze 2002 Telly awards for work in commercial, film and media production:·
Established in 1980, Tellies recognize outstanding non-network and cable commercials,
film and video. These will be the seventh, eighth and ninth bronze Telly awards the group has
received.
MPG received the 2002 Tellies for an interactive CD-ROM, a promotional video for the
University's School of Business Administration and a commercial for the Montgomery County
Combined Health District.
The interactive CD-ROM was designed to promote attendance at the University's
second annual RISE Symposium. The symposium brings students, faculty and investment
professionals together to discuss portfolio management. The CD-ROM was distributed to
students and faculty at UD as well as to other campuses and investment professionals.
The video was shown at the University's School of Business alumni achievement
awards dinner to highlight UD's achievements in business education and to promote alumni
support.
The Montgomery County Combined Health District commercial was created to raise
awareness about the county's community child health centers, which provide health care to
children of low-income families.
Since 1989 the media production group, formerly known as CBER Video, has earned 20
regional, national and international awards of excellence, including a total of nine bronze
Tellies.
-30For media interviews, contact Mike Kurtz, manager of the media production group, at
(937) 229-2453 or via e-mail at mike.kurtz@notes.udayton.edu.
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